











the women'’s line in 1947, the no-sag nylon reinforced neck
and leg bands in 1950, the Grand Slam golf shirt with the
penguin trademark in 1955, “Stay-There™" foundation gar-
ments using Ban-Lon™ for cling and elasticity in 1958, mul-
ticolor Antron™ prints for co-ordinated intimate apparel in
1959, and cross-country ski wear in 1973. In the meantime,
the growing popularity of insulated lightweight underwear
reduced demand for the Munsing union suit, and in 1969 the
firm ceased production of its famous garment.®

TODAY Munsingwear, Inc., consists of two divisions. The
men'’s division uses the Munsingwear name and includes the
Grand Slam, Slammer USA, Cotton Classics, and Kangaroo
lines of sport shirts and underwear. In 1982 the original
Northwestern Knitting Company name was reintroduced as
a new line, carrving a nostalgically styled logo. North-
western garments include sleepwear, underwear. and “rug-
ged” sportswear. The women’s or intimate apparel division is
marketed under the Vassarette label (Hollvwood was
dropped from the trademark in the mid-1970s), which in-
cludes brassieres, girdles, garter belts, camisoles. petticoats,
full slips, teddies, tap or french pants, panties, body briefers,
robes, gowns, and pajamas.

The old Munsingwear production plant was closed in 1981
and sold. While the corporate offices and men’s division re-
main in Minneapolis at 724 North First Street, the women’s
division relocated to Memphis, Tennessee, on October 31,
1986. Shortly after the Minneapolis plant was closed, Jim
Klobuchar, a columnist for the Minneapolis Star and Trib-
une, expressed the customer sentiment that has made Mun-
singwear a product with staying power: “for generations,
nobody made longjohns like Munsingwear. I don’t need Con-
sumer Reports for corroboration. We wore them every day
for seven months at a time in northern Minnesota. They were
not only a life preservative but a barometer of social status.
Every Monday was a reveille for the town’s longjohns. They
were marshaled in white regiments on the wash line, hang-
ing in frozen attention.”®

Fortunately for students of history and material culture,
the design department staff at Munsingwear and the MHS
have established an ongoing collecting agreement. As a
result, the society will continue to receive product-line price
guides and samples of new and successful garments annually.
The history of this Minnesota centennial business will be
documented as it is created in the years to come.

“ Munsingwear Briefs, Sept., 1971, [p.1], Munsingwear Records,
2 Minneapolis Star and Tribune, July 28, 1984 p. 1B.

ALL illustrations in this article are from the MHS collections.
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SKITS, a new underwear design offering men a pat-
ented “stretchy seat.” appeared in the 1941-42 Mun-
singwear price lists.
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