






A PHOTOGRAPH and the resulting ad 
in Pictorial Review, May, 1924 

l-ET M U N S I N G W E A R COVER YOU WITH S A T I S F A C T I O N 

MUNSING 
Quality assures cotniort and 
service. Munsingwear vests 
and bloomers, step-ins and 
union suits are made in nsany 
dainry materials and in a var­
iety ol modish styles. The 
illitstriinjnahon!-jnodtl mvcsuJ '-hccr 
liwirou- i.|ualiiv-—•iuitsbt': tor WL'ar 
eithw n." a "'xuck-in" or is ^ "slip­
over" fhf iin'p-in paniB Lailored lo 
maich, gonetou'ily rt-inlorciil, widdy 
opcniK) a\ uidc logivi^ the uraiosi trcc-
dom are (ashipned lo snugly (it and 
cover the iigure. Ask lor Munsing­

wear vesi style 349 and 
^tep•ln '•Tylc 395 

The decade from 1910 through 1919 brought still greater pro­
duction. By 1917 it had increased to 30,000 garments a day 
and Northwestern Knitting produced more than one-tenth of 
all the union suits manufactured in the United States. Two 
major factory additions were constructed, and a new line of 
woven-fabric garments was offered. In 1919 George Munsing 
returned to the firm in New York as a research specialist and 
in that same year the company was renamed the Mun­
singwear Corporation. At this time Munsingwear became 
one of the first firms of its type to establish its own design 
department. Earlier, garment styles were simple, and change 
was limited to processes that improved production, quality, 
or cost-effectiveness. It was during the late teens and 1920s 
that design became a real consideration and underwear be­
gan its evolution into the styles we are familiar with today.'" 

The 1920s saw the development of a large number of gar­
ment styles and weights. The "Complete 1922 Price List" 
offered underwear constructed of wool, cotton, silk, knit and 
woven goods. There were 102 styles with several model 
choices in each style to serve all age groups. The next year the 
firm was among those using rayon for women's underwear. 
By 1923 the company, reconstituted as Munsingwear, Inc., 
had become the largest manufacturer in the world producing 
underwear under one trademark. The firm was the largest 
employer of women in Minnesota—85 percent of its 3,000 
employees were female.'" 

Munsingwear, Inc., advertised itself as a maker of under­
wear, sleeping-and-lounging garments, hosiery, knit coats, 
and pull-ons in the 1930s. Heavy union suits were no longer 
the staple production garment, and standard fabrics had 
been expanded to include Lastex, rayon, tricot, cotton, wool, 
and cotton and wool blends. During the 1930s the bandeau 
or brassiere, "Foundette" girdles, full foundation garments, 
and all-wool bathing suits made their first appearances in 
the Munsingwear line. 

As Munsingwear continued to prosper, it began accumu­
lating a number of important manufacturing facilities. Ac­
quisitions included the purchase in 1945 of Rollins Hosiery 
Mills, Inc., of Des Moines, Iowa, and the Vassar Company of 
Chicago in 1951. In 1958 the Hollywood-Maxwell Company 
of California was acquired and combined with the Vassar 
holdings to form the new Hollywood Vassarette Intimate Ap­
parel Division.-' 

Innovations and trademarks associated with the Mun­
singwear name included the introduction of nylon tricot to 

'•' Minneapolis City Directory, 1906. 1907, 1908—aW p. 120; 
price lists, Munsingwear Records; Minneapolis Golden Jubilee. 
1867-1917: A History oj Fifty Years of Civic and Commercial Pro­
gress (Minneapolis: Tribune Job Printing Co., 1917), 57, 58; Minne­
apolis Journal, July 23, 1921, p. 8. 

-" Charles L. Pillsbury, " 'Munsingwear' Its Ideals and Develop­
ment," typed report, April, 1923, p. 2, and price lists, Munsingwear 
Records. 

-' Story of Munsingwear, 19, 43, 49, 52. Vassar is the same com­
pany that Northwestern Knitting had purchased in 1912-13. The 
two firms had been separated again in 1918. 
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the women's line in 1947, the no-sag nylon reinforced neck 
and leg bands in 1950, the Grand Slam golf shirt with the 
penguin trademark in 1955, "Sta>'-There'^'" foundation gar­
ments using Ban-Lon™ for cling and elasticity in 1958, mul­
ticolor Antron'" prints for co-ordinated intimate apparel in 
1959, and cross-country ski wear in 1973. In the meantime, 
the growing popularity of insulated lightweight underwear 
reduced demand for the Munsing union suit, and in 1969 the 
firm ceased production of its famous garment.'-

TODAY Munsingwear, Inc., consists of two divisions. The 
men's division uses the Munsingwear name and includes the 
Grand Slam, Slammer USA, Cotton Classics, and Kangaroo 
lines of sport shirts and underwear. In 1982 the original 
Northwestern Knitting Company name was reintroduced as 
a new line, carrying a nostalgically styled logo. North­
western garments include sleepwear, underwear, and "rug­
ged" sportswear. The women's or intimate apparel division is 
marketed under the Vassarette label (Hollywood was 
dropped from the trademark in the mid-1970s), which in­
cludes brassieres, girdles, garter belts, camisoles, petticoats, 
full slips, teddies, tap or french pants, panties, body briefers, 
robes, gowns, and pajamas. 

The old Munsingwear production plant was closed in 1981 
and sold. While the corporate offices and men's division re­
main in Minneapolis at 724 North First Street, the women's 
division relocated to Memphis, Tennessee, on October 31, 
1986. Shortly after the Minneapolis plant was closed, Jim 
Klobuchar, a columnist for the Minneapolis Star and Trib­
une, expressed the customer sentiment that has made Mun­
singwear a product with staying power; "for generations, 
nobody made longjohns like Munsingwear. I don't need Con­
sumer Reports for corroboration. We wore them every day 
for seven months at a time in northern Minnesota. They were 
not only a life preservative but a barometer of social status. 
Every Monday was a reveille for the town's longjohns. They 
were marshaled in white regiments on the wash line, hang­
ing in frozen attention."'^'' 

Fortunately for students of history and material culture, 
the design department staff at Munsingwear and the MHS 
have established an ongoing collecting agreement. As a 
result, the society will continue to receive product-line price 
guides and samples of new and successful garments annually. 
The history of this Minnesota centennial business will be 
documented as it is created in the years to come. 

-- Munsingwear Briefs, Sept., 1971, [p.l], Munsingwear Records. 
^ Minneapolis Star and Tribune, July 28, 1984, p. IB. 

ALL illustrations in this article are from the MHS collections. 

SKITS, a new underwear design offering men a pat­
ented "stretchy seat," appeared in the 1941-42 Mun­
singwear price lists. 
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